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j u s t t h e fa c t s

Small businesses may be suffering 

along with the economy, but chamber 

membership is more important than 

ever, particularly now. According to 

the Schapiro Study*, people who were 

told that a particular small business 

was a member of its local chamber 

were 44 percent more likely to rate it 

favorably than study respondents who 

were not told of the chamber affiliation. 

Respondents were also 63 percent more 

likely to want to purchase goods or 

services from a small business that is a 

chamber member. Here’s the data:

In Economic Downtimes, Chamber Membership Is  
Critical for Small Businesses

What Do People Believe  
About Chambers?

The Schapiro Study also showed that people 

think more favorably about a company’s 

products, services and reputation when they 

are told that the business is affiliated with 

a chamber. Those interviewed for the study 

stated that they hold the following beliefs 

about chambers:

*The Schapiro Study was commissioned by the American Chamber of Commerce Executives (ACCE), IBM, Administaff, Small Business 
Network, Inc., and Market Street Services in 2007. View the full report on ACCE’s website, www.acce.org.

Fact: ...is made of local businesses 
and is financed in large part by 
membership dues.

Fact: ...functions as a storehouse 
of information on current business 
trends and public policies.

Fact: ...creates jobs and promotes 
local economic development.

Myth: ...gives small loans to local 
businesses and other community 
organizations.

Myth: ...is a government agency, 
funded by the city government.
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