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Economic Opportunities 2015 is an ambitious
vision investing more than $38 million to move
76,000 people up one level in their education.

1. Program/Service Name
Economic Opportunities 2015 (EcO;s)

2. The Core Chamber Strengths Addressed
Economic Oppertunities—The Chamber enhances and leverages the talents and resources
of its members to improve economic opportunities for all.

3. Program/Project Summary
Economic Opportunities 2015 (EcQ,s) is an economic development project that is creating a
regional system of life-long learning by connecting the residents of ten counties within rural
Southeast Indiana to better economic opportunities by the year 2015. The ambitious vision of
EcQ;sis to invest more than $38 million in infrastructure and common support services to
move more than 76,000 people up at least one level in their training, education, and/or job
placement within the region’s three strongest economic clusters.

The key outcome of the program is to increase per capita income within the region.
The program is lead and managed by three partner organizations including the Columbus
Area Chamber, the Community Education Coalition, and Heritage Fund: The Community

Foundation of Barthclomew County.

{(Word count: 123 words)
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LEADING BUSINESSES. LEADING COMMUNITIES.
SECTION 4: NEEDS IDENTIFICATION

Although about 3,000 students graduate from
our high schools each year, there is a 30%
drop-out rate.

4. Needs ldentification
a. Identify your target audience(s) and the needs your program/service meets. Needs
should be clearly identified and ties to the organizational mission should be
demonstrated.

Our region faces significant challenges related to education. Although about 3,000
students graduate from high school each year, there is a 30% drop-out rate. The
state average for those with a college degree or higher is 22% and the national
average is 26%. Regrettably, our region’s average is only 15.5%.

In light of concerns about the ocut-migration of our young people and the need for a
more highly trained and skilled workforce, our highest priority was clear. It was
agreed that the most important effort needed in our area was to provide a higher
level of economic opportunity for all of our people through a life-long system of
education and training.

b. Discuss your needs identification and data collection process for your project or
program.

EcO,5 was introduced first to the other nine community foundations in the region.
These foundations were asked to become partners in developing and implementing
the strategies for economic opportunity for our citizens and our communities through
development of a regional system of life-long learning. The ten county meetings
produced a consensus that the focus should be on Advanced Manufacturing,
Healthcare Services, and Hospitality/Tourism.

¢. Include as exhibits your anecdotal or formal evaluation results, such as research, key
facts, figures, or trends about your community or target audience, situational analysis
and/or copies of any survey instruments if used.

Please see the following exhibit:
» Employment Projections and Educational Requirements Survey

(Word count: 174)
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Advanced Manufacturing Employer Survey Page 1 of 7

Exit this survey

EcO:s

M e oy b

Advanced Manufacturing Employer Survey
1. Your Company's Future Workforce

This survey is designed to capture the views and values of manufacturing employers
doing business in Southeast Indiana. Economic Opportunities 2015 (or EcO15) is a
not-for-profit organization working to align economic, workforce, and educational
goals in order to support regional advanced manufacturing employers in Southeast
Indiana. In order to keep and grow a regionally strong manufacturing base in our
communities, we must promote an accurate vision of today’s advanced manufacturing
to our young people, their parents, educators, and working aduits.

The survey is divided into 3 sections. Most questions provide several choices to move
through quickly by clicking your selection. A few questions request your thoughts on
how you might address a particular workforce challenge or opportunity. Count on
about 15 minutes to carefully complete the entire survey. If you are interrupted prior
to finishing, your responses may be saved for completion later on.

Survey Sections:

1. Your Company’s Future Workforce — Responses to these questions should be made
by envisioning your employees of the future including the skills they will need for
increasing success in your business

2. Most Desired Workforce Skills — Skills valued and required by manufacturing
employers

3. Current State of Your Workforce — Responses reflecting current realities in your
workforce

This survey will remain open for employer responses through December 11, 2008.
Aggregated results of the survey will be available to you in two ways: Online at
www.ecol5.org under the tab "Manufacturing Employer Survey Results"; a summary
of results will be published in the EcO15 Newsletter in January of 2009.

Data collected will be used by EcO15 and regional educational institutions to guide
curriculum planning and program offerings.

The EcO15 Team appreciates your thoughtful attention and responses. Individual
responses will be completely anonymous. If you should have any questions or
comments, we would be happy to hear from you. Please contact us at
mailto:sein@connectingeducation.org

PLEASE TAKE THE SURVEY NOW

* 1. Before you begin this survey, please complete the following:

http://www.surveymonkey.convs.aspx?sm=MLgfKNeZEyIH5n3aSAN7lg 3d 3d%22%3EClick 5/15/2009



Advanced Manufacturing Employer Survey Page 2 of 7

Your Name:

Company:

|
|
City/Town: [ T
|
|

Email Address:

Phone Number:

* 2. Does your business have new opportunities that could result in job growth?

Yes

7 No

3. If yes, is your business positioned and ready to realize these opportunities?

. Yes
(. No

* 4. Would you expect to pay more than starting pay to your future employees who do
have the required skills?

o Yes

No

*¥ 5. Would you offer recruitment incentives in order to get better skilled employees?

. Yes

No

6. What kinds of incentives?

% 7. Would you pay more for employees that obtain skill-based certifications such as MSSC
(Manufacturing Skill Standards Council) or others?

7 Yes

- No

8. Which specific certifications are sufficiently valued by your business to earn a higher
rate of pay for certified employees?

http://www surveymonkey.com/s.aspx?sm=MLgfKNeZEylH5n3aSAN7lg 3d 3d%22%3EClick 5/15/2009



Advanced Manufacturing Employer Survey Page 3 of 7

9. Which educational attainments (degrees/certificates) are most needed by your current
and future employees?

Critical Very Important Preferred Not Very Important

ABE Adult Basic - - -~ —
Education Courses -
GED General Ed - o
Di ploma - s e
AS Associate's - 2 - . o
yr degree - - - el
BS Bachelor's - 4 ~ - - —
yr degree o
MSSC -

Manufacturing -

Skills Standards - . -
Certification

NIMS - National

Institute for
Metalworking Skills
OTHER Industry-
Specific
Certification

10. Which 2 Year Post-Secondary (Associate’'s) degrees are important enough to your
business to have an influence on hiring decisions?

Critical Very Important Preferred Not Very Important
Advanced — - -~
Manufacturing - -
Business T . 9
Computer ~ —
Technology e - =
Electronics - - - ®
Industrial ~ — —~
Maintenance - -
Industrial - = ~ -~
Technology - "
Other Fields % o @

11. Which 4 Year Bachelor's degrees are important enough in your business to influence
hiring decisions?

Critical Very Important Preferred Not Very Important

http://www.surveymonkey.com/s.aspx?sm=MLgfKNeZEylH5n3aSAN7lg 3d_3d%22%3EClick 5/15/2009
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Business

Computer
Technology
Electrical
Engineering
Technology
Engineering — — — -
Management .

Industrial

Engineering - - T -
Technology

-
{ )

Logistics - o

Mechanical
Engineering
Technology
Organizational
Leadership &
Supervision
QOther Fields - All
Other Bachelor's £ O
Degrees
Software
Engineering and
Controls

N

()

12. Which Master's degrees are important enough in your business to influence hiring
decisions?

Critical Very Important Preferred Not Very Important
MBA Master's in
Business
Administration
Master's in
Mechanical . o O .
Engineering
Master's in Finance o
Master's in
Engineering
Management

Master's Degree - —
All Other Fields o o

13. Check the box next to each general Occupational Title that your company expects to
hire within each time period indicated

Hires 0 to 18 Months Hires 19 to 36 Months Hires 36 Months Plus
Casting Machine

http://www.surveymonkey.com/s.aspx?sm=MLgfKNeZEyIH5n3aSAN7lg 3d 3d%22%3EClick 5/15/2009



Advanced Manufacturing Employer Survey Page 5 of 7

Setter D [t L]
CNC Operator ] L] L]
Computer — : ,
Specialist - - -
Electrician ] [ ] [
Engineers (All
Degrees) - - U
Financial Analysis ] ] ]
First Line

) [] L] ]
Supervisor
Industrial Engineer [ ] 0
Industrial
Production Mgr —~ . D
Inspector / Tester O O ]
Machinist C ] L]
Maintenance L [ [
Muitiple Machine — — u
Operator — -
Other Positions —
(Not Listed) - -
Production — \
Associate - - -
Team Assembler o [ L
Welder £ L] L]

14, Based on your responses above, enter your best estimate of the total number of new
hires your business expects to make for each position.

Casting Machine | |

Setter

CNC Operator ]
Computer :|

Specialist

Electrician |:|
Engineers (All ]

Degrees)

Financial Analysis :I
First Line [ ]

Supervisor

http://www .surveymonkey.com/s.aspx?sm=MLgfKNeZEyIH5n3aSAN7lg 3d 3d%22%3EClick 5/15/2009



Advanced Manufacturing Employer Survey Page 6 of 7

Industrial Engineer

Industrial
Production Mgr

Inspector / Tester
Machinist
Maintenance

Multiple Machine
Operator

Other Positions
(Not Listed)

Production
Associate

Team Assembler

Welder

Iipininliiinagni

* 15. What are your specific thoughts on how to recruit, retain, and reward higher skilled
employees?

* 16. When recruiting exempt / professional hires, do you look first to local schools?
™ Yes

. No

17. Which schools do you recruit from most often?

* 18. Do you have an interest in Advanced Manufacturing for Management? (Curricula
aimed at improving effectiveness of your manufacturing leader/ manager positions?

— Yes
— No

—1 Tell Me More

Next

http://www.surveymonkey.com/s.aspx?sm=MLgfKNeZEyIH5n3aSAN7lg 3d_3d%22%3EClick 5/15/2009
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LEADING BUSINESSES. LEADING COMMUNITIES.
SECTION 4: PROGRAM OBJECTIVES

EcO;s is creating a true regional learning
system by “connecting the dots” among sixty
educational and workforce partners.

5. Program Objectives
a. Discuss the goals and objectives for the program, relative to your identified needs
and target audiences. Objectives should be clearly stated, specific, measurable, and
time sensitive ("SMART").

The goal of EcO4s is to align the region’s learning system by “connecting the dots”
among sixty educational and workforce partners to improve the economic vitality and
quality of life for its members and community.

Over three years, the objectives are to:

¢ Move residents up one level in their education, training, and/or job placement
by...
o Creating an Advanced Manufacturing Network of Excellence
o Creating a Healthcare Network of Excellence, and
o Creating Career Pathways within Hospitality and Tourism

o Coordinate and align a regional learning system by...
c Developing Career Pathways
c Creating Career Awareness, and
o Cultivating Emerging Innovations

¢ Be a catalyst for regional leadership by...
o Identifying Catalytic deas for Progress
o Increasing Regional Collaboration, and
o Growing Community Leadership

b. Include electronic and/or hardcopies of strategic or project plans as supporting
material.
s  Economic Opportunities 2015 {EcQO4s) Proposal at end of synopsis
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